v
4

WHITEPAPER - CONTENT DELIVERY TRENDS

Knowledge finds its way.

Why and how content delivery remains essential today and in

the years ahead.



CHAPTER 1

Why technical documentation is no
longer enough

For decades, the task of technical documentation was clearly defined: to
create, structure and publish product and application documentation —
manuals, online help, installation and service information as well as
support content around a product. Success was measured by the quality of
the documents.

But reality has changed.

Today, companies are not struggling with a lack of information. They are
struggling with an oversupply of information.

Product documentation is now scattered across:

e Editorial systems (CCMS - Component Content Management System)
e PDF manuals

» Wikis

e SharePoint

e Knowledge bases

e Support portals

e Learning platforms
The question is no longer:

“Have we created the information?” — but rather: “Does the user find the
right information at the right moment?”

In most companies, the honest answer today is: no. The information exists,
but it does not reach users where they need it. This is exactly where
content delivery — the targeted provision of existing content — unfolds its
full potential.



Cobrili CDP connects distributed information sources into a single,
searchable knowledge network — tailored to the user, in the right context,
at the right time.

(more about the Cobrili CDP features here)

CHAPTER 2

From document to knowledge product

Technical documentation traditionally thinks in documents. Customers do
not think in documents. A customer thinks:

My printer is not working.

How do | install the update?

Why does this error message appear?

How do | activate this function?

Nobody searches for chapter 7.4.3 of the administration manual. Users are
looking for answers.

[Before - Document-centric: Author - Document - PDF - Reader | Today -
Answer-centric: Content - Search —» Context - Answer — User]

It is not the document that creates value, but the answer the user gets
from it — quickly, in the right context and without a detour via support.



CHAPTER 3

The next evolutionary stage of
documentation

This development can be described — in simplified terms — in four stages.
The transitions are fluid, and many companies operate across several
stages at once.

e First stage (Word and PDF): Authoring, Printing, Publishing

e Second stage (CCMS — Component Content Management
System): Reuse, Variants, Translation

* Third stage (Knowledge management): Ontologies / knowledge
networks, Self service, Knowledge bases

* Fourth stage (CDP — Content Delivery Platform): Search,
Personalisation, Analytics, Integration, Self service, Al

Many companies already operate an editorial system (CCMS), author
content and assign metadata, and collect knowledge in databases — but
often lack a modern delivery layer. This creates a gap between content
creation and content usage.

This is precisely the gap addressed by Cobrili CDP.



CHAPTER 4

Why content delivery platforms are
needed

Four forces are driving this development:

Support costs: Support organisations handle requests every day whose
answers already exist. The information is there — it is simply not found.

Product complexity: Products are becoming more complex. Software
releases are more frequent. Documentation is growing faster than ever
before.

Global markets: Companies must deliver content across countries,
languages, products and target groups.

Artificial intelligence: Al does not change the information. Al changes
access to the information. A chatbot is only as good as the knowledge
behind it.

That is why content delivery platforms (CDP) are becoming the foundation
of future Al solutions.



CHAPTER 5

The strategic relevance of content
delivery

Most companies invest a great deal of money in creating content — and
considerably less in delivering it. This leads to a paradoxical situation.

Millions of euros flow into documentation, translation, editorial work and
knowledge management — and users still do not find the information.

The next major productivity leap will not come from more content. It will
come from better content delivery.

Questions or Interest?

If you have any questions or would like to learn more, please
contact acolada:

Email: info@acolada.de

Phone: Upon request / Website

LinkedIn: acolada GmbH

Web: www.acolada.de
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